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REGION 1
ERIC WALKER, ARKANSAS
History of your operation/family and 
involvement with the Maine-Anjou 
breed.

Eric Walker along with wife, Linsay, and their 
children, Mason, Whitney, and Catelyn, reside in 
Prairie Grove, Ark., where they own and operate 
Willow Springs Cattle Company. Eric got his start 
in the Maine-Anjou breed with a show steer he 
purchased in 1983. After seeing the impact of 
the Maine-Anjou cattle in his show steers, the 
Walker ’s decided there was a need to introduce 
Maine influenced genetics into their commercial 
operation. Eric and dad, Larry, made a trip to Pella, 
Iowa to the Flying Dutchman to purchase herd 
bulls out of the great sire, Midas. 

As Eric’s show career came to a close, and 
Eric pursued a college degree, his dad drifted 
away from the Maine influenced bulls they were 
using. They began noticing the performance of 
their herd was declining. After evaluating the 
current state of their genetics, they noticed that 
the Maine influenced cows were aging and 
slowly being replaced with straight Angus cows. 
Walker recognized the value of the Maine-Anjou 
genetics being infused into their commercial herd 
and wanted to revisit the use of Maine-Anjou. It 
was then the Walker ’s headed to Mitchell, S.D., to 
purchase four bulls from Fred DeRouchey. From 
that point they made sure to keep a close eye on 
their matings to maximize the value of the Maine 
cross cattle. In 2017 Eric and his family purchased 
the Bushy Park Farm herd and they continue to 
produce top quality Maine-Anjou, MaineTainer & 
Maine Angus genetics. 

What do you see as the strengths of the 
Maine-Anjou breed and how can those 
strengths best be used in today’s beef 
industry? 

As mentioned above, there is a need for the 
Maine-Anjou breed to be utilized in all commercial 
herds across America. The Walker ’s have seen 
increased weaning and yearling weights with 
great feed conversions. In the past they did have 
some birth weight issues, but now they would put 
Maine-Anjou up against any breed! “How many 
breeds this size can have such a broad influence 

REGION 2 
BEAU EBERSOLE, IOWA
History of your operation/family and 
involvement with the Maine-Anjou 
breed.

The Ebersole family has been raising Maine-
Anjou cattle since the mid 1970’s. Ebersole Cattle 
Company started in 1998 when Beau and his wife, 
Shanen, graduated from Iowa State University. Beau 
is currently serving his sixth, three year term on the 
Iowa Maine-Anjou Association Board of Direcotors 
where he has been the President for four of those 
years. The Ebersole’s business focuses on maternal 
and carcass genetics. Ebersole exhibits Maine-
Anjou cattle on the state and national levels and his 
children have participated in every junior national 
since 2009 when their oldest was 9, with Addie 
serving on the AJMAA board of Directors. Currently 
they market a limited amount of seedstock with the 
bulk of their calves being marketed through their 
beef business. 

What do you see as the strengths of the 
Maine-Anjou breed and how can those 
strengths best be used in today’s beef 
industry? 

Ebersole believes the breed has many strengths 
and they can bring value to many different kinds 
of operations. “Within our operation, the ability to 
keep an efficient, moderate framed cow herd and 
still get the early growth also transmits into the 
performance needed in the feedlot and within our 
grass fed cattle. The tenderness we are able to get 
in the grass fed cattle sets them apart from the 
rest of the cattle in that niche. For the commercial 
producers our cattle can go into any cross 
breeding program and make it better. The ability to 
hang quality carcasses with less feed makes our 
calves worth more to feeders.”

What does your present operation do to 
promote Maine-Anjou genetics, whether 
it be locally, state, regional or national?

We market cattle through the Iowa Beef Expo 
sale yearly and have been exhibiting at most of 
the majors, the Iowa State Fair, and the World Beef 
Expo for the past several years. Through Ebersole’s 
beef program they have had the ability to make 
contact with many consumers that would have 

from the showring to the slaughter house.” Walker 
feels through more education of the commercial 
cow man, we can be one of the most sought 
after breeds to add the needed vigor and carcass 
improvement everyone is looking for.

“I do feel the men that have come before us 
have done a fine job, however my personal desire 
is to continue to fight for more market share in 
the commercial world. Even though I am trying to 
raise elite show heifers and bulls, not all offspring 
will make it to the ring. We need to be paid for the 
quality of cattle we are all raising and I feel without 
utilizing more of the commercial market we are 
selling ourselves short.”

Walker says they have been making strides in 
their local market with their Maine-Anjou bulls. 
We have always set the scale at market when our 
cattle go and finally some of the other cattlemen 
around have been inquiring and purchasing bulls 
or replacement heifers and reaping the benefits. 
Now more and more people from our area are 
asking about the Maine-Anjou breed. 

	
What does your present operation do to 
promote Maine-Anjou genetics, whether 
it be locally, state, regional or national?

The crew at WSCC focuses heavily on the youth. 
Through production and online sales as well as 
their own exhibition, you can find the WSCC crew 
and prefix at almost all major shows across the 
country. Additionally WSCC is a contract advertiser 
with the Maine-Anjou Voice magazine and an avid 
supporter of the AJMAA. Walker sells genetics 
each year through the Bright Lights Maine-Anjou 
Bull Sale and daughter, Whitney, just retired from 
two terms on the junior board where she held all 
positions. 



AT LARGE
MARK BEAUPREZ
History of your operation/family and 
involvement with the Maine-Anjou 
breed.

Mark Beauprez was raised on a livestock farm 
in eastern Colorado. He started buying Maine 
cross cows for his 4-H projects. He was pleased 
with their performance and then started his own 
purebred herd. Mark has traveled across the United 
States and Canada promoting and showing Maine-
Anjou cattle.

What do you see as the strengths of the 
Maine-Anjou breed and how can those 
strengths best be used in today’s beef 
industry? 

“We need to emphasize the strong maternal 
traits of the breed and continue improving the 
quality of beef,” says Beauprez. “The public only 
hears about the negative factors of the beef 
industry and it ’s our responsibility as a breed 
association to promote the positives of the beef 
industry.”

What does your present operation do to 
promote Maine-Anjou genetics, whether 
it be locally, state, regional or national?

Beauprez has exhibited all across the country. 
Mark is a constant figure in the Maine-Anjou 
Association sponsored sales and you will see the 
BOE prefix in many notable AI sires throughout the 
country. 

Additional Comments
Mark is concerned about the future of ranching 

and farming with the low commodity prices. 
Beauprez wants to produce seedstock that 
will help the rancher become profitable and 
sustainable in the beef industry. Additional items 
of concern for Mark are continued work toward 
establishing a solid commercial market as well as 
emphasizing the importance of performance data 
to other Maine-Anjou breeders.

normally had no clue that the Maine-Anjou breed 
even existed. “Once they try it they ask for it by 
name. We feel that building recognition for our 
breed in any way we can is important.” 

REGION 3
DANNY DUPREE, OKLAHOMA
History of your operation/family and 
involvement with the Maine-Anjou 
breed.

Danny Dupree became involved with the Maine-
Anjou breed in 2010 when he purchased their first 
Maine-Anjou heifer for his son, Addison. “We were 
very happy with the way we were welcomed into 
the breed and the people we met at both the state 
and national level. Dupree continued to purchase 
Maine-Anjou show heifers each year after that and 
both Addison and Austin showed primarily Maine-
Anjou genetics the rest of their junior show careers 
at both the state and national level.

In 2014 Dupree made the decision to sell his 
commercial cows and invest in a registered 
Maine-Anjou herd. Dupree AI’s all of his cows and 
has a select set of donors in an IVF program. He 
sells show heifers through different sales, private 
treaty and retains heifers each year. His herd now 
consists of approximately 100 head or primarily 
Maine-Anjou cows. 

In 2018 Dupree made the decision to invest in 
better bulls and purchased BKMT Equity at the 
Bright Lights Maine-Anjou sale in Denver, Colo. 
Dupree plans to add more high quality bulls, cows 
and replacement heifers to his herd with the 
objective to be at 200 cows within the next few 
years.

What do you see as the strengths of the 
Maine-Anjou breed and how can those 
strengths best be used in today’s beef 
industry? 
  When Dupree first began showing he was very 
pleased with the docility of the cattle. “They are 
easy to break, get settled down, get on feed and 
they grow.” When he began running a Maine-Anjou 
cow herd Dupree appreciated the docility of the 
breed even more. “They are the calmest cattle 
I have worked with in the pasture, calving and 
processing through the chute.”
Dupree also appreciates the ability of the cows to 

make great mothers. “They lay down, calve and 
get right back up and take care of the calf. My 
Maine-Anjou cows are the best mother breed I 
have worked with, which is why most of my herd 
growth is through retention. I have learned to 
appreciate the saying that ‘great mothers, make 
great mothers’”.

What does your present operation do to 
promote Maine-Anjou genetics, whether 
it be locally, state, regional or national?

We sell select show heifers through 
consignment sales and private treaty. These heifers 
have had success at the local, state and national 
level for their owners which has led to more repeat 
sales. 

“I will now be retaining a select set of 
Maine-Anjou bulls to put into production with 
my customers.” Dupree says the docility and 
performance of the cattle is being recognized by 
commercial cattlemen. In the future, as his herd 
grows, Dupree plans to start having production 
sales. Dupree also donated a female in the 2021 
Bright Lights Maine-Anjou Sale to benefit the 
National Junior Heifer Show that year in Oklahoma, 
she brought $11,500.

Additional Comments.
  Dupree grew up on a commercial cattle ranch. He 
attended college and obtained a Bachelor ’s degree 
in accounting. Following college he completed 
his CPA requirements and went to work for Bar-S 
Foods Company who he still works for today. He is 
the Vice President of Operations for Bar-S and has 
been in the meat business his entire career.
  Dupree and his wife, Canda, have two sons, 
Addison and Austin, and wife Terra, who are still 
involved in the cattle operation. They live on our 
ranch south of Clinton, Okla., and love living the 
American dream.


